





Events and cultural performances

A range of events and cultural performances will
be staged to augment and promote Hong Kong’s
participation in Expo.

Pre-Expo publicity and count-down events will be
held to promote community awareness and interest.

A major pre-Expo Forum will be held in
January 2010.
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culture and arts and creative industries.

activities will be held to showcase Hong Kong’s strength and

An average of two cultural performances a month will be held in
Shanghai (mostly off-site) by Hong Kong talents and accomplished
artists/arts troupes. The cultural menu will include choral and
orchestral music, drama, dance, Cantonese and western opera and jazz.
Art exhibitions are also planned.

Hong Kong Week, from 18-22 October, 2010, will be the highlight
of Hong Kong’s participation. Special performances will be staged
inside the Expo Park, while other high-profile events are planned,
including a ‘Style HK’ exhibition of Hong Kong brands,

a film show and a fashion show at venues outside.

Other promotion and publicity items will include posters,
press releases, advertisements, roving exhibitions,
souvenirs, pamphlets, newspaper supplements,
commemorative stamp issue, and street buntings.

Government funding

With the approval of the Legislative Council, the HKSAR T/ 3 R IR (R H
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tor Hong Kong’s Expo presence.

This includes HK$145 million for the design and construction
of the Hong Kong Pavilion, and $201 million for operation and
activities, including the Urban Best Practices Area Exhibition.



Community Involvement

I 22 B K B B and Corporate Sponsorship
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Companies and individuals are welcome to contribute to
the promotion of Hong Kong and its strengths during
Expo 2010.

Sponsorship is welcome in cash or kind, with corresponding

levels of acknowledgement and publicity.

The sponsorship categories are:

Diamond HK$ 5 million or above
Platinum HK$ 3 million or above
Gold HK$ 1 million or above
Silver HK$ 500,000 or above
Bronze HK$ 100,000 or above
Friend of HK at Expo Below HK$ 100,000

Sponsorship may be offered as general contributions or
for specific purposes or events.

Suggestions for dedicated sponsorships and sponsorships in
kind are welcome and may include:

Souvenirs and publications

Supplies and equipment (e.g. installations, uniforms)
Logistical services (e.g. transportation, event organisation,
accommodation)

Events sponsorship (e.g. public forums, exhibitions,
cultural performances, fashion shows, movie gala)
Sponsorship of students and disadvantaged groups to visit
Expo and to attend Expo-related events
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Contact us

To learn more about sponsorship opportunities for Hong Kong’s
participation in Expo 2010, please contact:

Mr Victor Ng

Expo Coordinator

Tel : 2810 3821

E-mail : vhwng@cmab.gov.hk

Or, send your enquiries to our Expo Publicity Team
Tel : 2842 8891
E-mail : feedback(@ hkexpo2010.gov.hk





